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I am a nationally recognized Creative Director / Senior Designer living and working in the Nashville area. 
Skilled in developing high-impact marketing materials, brand identities and multimedia designs. I have over 16 
years experience with agencies, businesses and organizations around the country as a creative thinker and 
doer.  I am known for taking a hands-on approach in directing artists, collaborating with clients, and bringing 
creative concepts to life. Your brand story is written by the experiences of those who touch it, so it’s vital 
that you’re there at the right time with the right message. That’s where I can help.

CONTACT

NOTABLE SKILLS
Marketing & Advertising: Promotional Conceptualization; Direct Mail; Newspaper Ads; Billboard Marketing; 
Direct Response (DR) Campaigns; Point-Of-Purchase (POP) Displays; 
Interactive Campaigns Artistic Leadership: Graphic Design; Conceptual Direction; Photography Art 
Direction; Typography; Layouts & Compositions; Font & Color Management; Photo Shoot Coordinator; 
Social Media Development
Business Development: Identity Development; Logo Design; Web Interface Design Experience; Customer 
Service; Company Branding; Client Interviews; Corporate Communications; Budget Management;
Print Materials: Brochures; Newsletters; Posters & Signage; Collateral Materials; Digital File Management; 
Preflight/Print Production Processing
Team Management: Staff Inspiration & Training; Designer Selections & Recruiting; Project Management; 
Production Overseer; Cross-Functional Communications; Advocate for Continued Education

CAREER SUCCESS
SENIOR GRAPHIC DESIGNER & WEB DEVELOPER for Mt. Zion Baptist Church (Marketing & Media)
Nashville, TN  (May 2006 - Present)
Creative lead in research, vision, conceptualization, and design for implementation. Branding and identity 
design, web development and user interface experience design, and print design that all appeal to in-house 
ministries, and both physical and virtual audiences.  Creative direction and implementation of promotional 
materials, email campaigns, direct marketing campaigns, television commercials and pitch concepts the 
ministry and for clients such as Joseph W. Walker, III Ministries and the Full Gospel Baptist Church Fellow-
ship International and Mt. Zion’s globally marketed RESET campaign.

WEB SPECIALIST for Middle Tennessee State University
Murfreesboro, TN (September 2003 - April 2006)
Rebranded and developed the MTSU web presence for the university, all colleges and departments.  Man-
aged optical test scoring services.  Produced instructional classroom exercises, collaborated with IT Spe-
cialist & Sr. Systems Analysts on various projects. Provided tech support for students, faculty and staff.

- Teaching Experience - (Graphic & web development application instructor for students and staff)
 - Typography & Design w/ Photoshop - Maintaining Websites 
 - Adobe Dreamweaver   - Drawing & Logo Development 
 - Adobe Illustrator - Design I   - Photoshop for Beginners
 - Design II - Intermediate Photoshop Users - Design Practices

ASSOCIATE GRAPHIC DESIGNER for Mass Media, LLC.
Nashville, TN (March 2000 - January 2003)
Conceptualized and executed design work, receiving and incorporating client feedback, maintaining consis-
tency across media in integrated campaigns, collaborating with copywriters and other creative team mem-
bers to maintain creative standards. Worked closely with marketing department contacts and print vendors 
to maximize efficiency and cut costs. Developed a solid reputation for doing whatever it takes to deliver 
superior design concepts to all clients.

Bachelor of Fine Arts (Graphic Design) Minor: (Illustration)
Middle Tennessee State University, 1998

EDUCATION
Master of Fine Arts (Media Design)
Full Sail University, 2014
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GRAPHIC DESIGNER/PRE-PRESS MANAGER for Sir Speedy Printing
Nashville, TN (January 1999 - September 1999)
Produced prepress graphics and text to job specifications/requirements. Executed design, layout and type-
setting projects accurately and effectively. Assisted inside and outside sales staff in promoting services 
to customers. Scheduled all work to meet customer time frame requirements while monitoring deadlines 
and reporting conflicts. Performed regular computer back-ups and archived customer files for safekeeping 
and for easy retrieval.

GRAPHIC DESIGNER (FREELANCE) for Broadcast Music, Inc. (BMI Nashville)
Nashville, TN (January 1998 - April 1998)
Worked directly with and reported to the Senior Director, Writer/Public Relations.  Developed and man-
aged Urban Music Society Conference branding, identity, print design, preflight/print production, concep-
tual thoughts and layouts for print and outdoor media, including presentations, brochures, and promotional 
ads for magazines and newspapers from conception to completion.

Key Achievements:
- Created the overall brand, look and feel while meeting extremely tight deadlines
- Built a cohesive brand image and expanded on existing brand standards
- Designed clean and well-constructed graphics supported by thought-provoking concepts
- Expanded the brand imaging to be functional across multimedia platforms

SOFTWARE

INDUSTRY ENHANCEMENTS

twojacksonz.com — my portfolio and resume 
500px.com/ejackson — photography

PROFESSIONAL AFFILIATIONS
- American Institute of Graphic Arts (AIGA) - National Association of Photoshop Professionals (NAPP)

ONLINE REFERENCES

Available Upon Request

REFERENCES

Adobe Creative Suite, Adobe Acrobat Professional, Microsoft Office Suite, InDesign, Dreamweaver, Keynote, 
PowerPoint, Fundamental knowledge of HTML, CSS, Javascript and Content Management Systems (CMS)

- Problem solving capabilities
- Ability to think strategically, creatively and independently
- Balanced disposition
- Creates photo realistic graphics as well as infographics
- Organizational skills & attention to detail
- Prioritize and reprioritze the workload in order to meet deadlines & factor in “crisis” jobs.
- Knowledge of marketing & brand strategies
- Communicates ideas effectively in speaking and writing
- Plans designs/production for deliverables from conception to completion and deployment


